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ABSTRACT 

This study explored English education students' perceptions of Instagram's English quiz 

filter feature and its impact on their learning motivation. Using a qualitative case study 

approach, data were collected through observation, interviews, and documentation to 

address the need for engaging English learning media. The findings revealed that students 

view the quiz filter as engaging, enjoyable, and beneficial for improving vocabulary, 

grammar, and formal exam preparation like TOEFL, offering practice questions and 

immediate feedback. The tool's alignment with students' technological habits makes it a 

flexible and motivating learning medium, fostering a supportive environment where 

mistakes are seen as learning opportunities. Intrinsic motivation, driven by curiosity and a 

desire to improve English skills, enhances students' consistent use of the quiz filter. 

However, while the feature offers significant benefits, the study also highlights social 

media's potential to distract, emphasizing the need for careful management to maintain 

learning effectiveness. 
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1. INTRODUCTION 

English serves as an international communication tool and a gateway to various 

fields of knowledge and technology, which is crucial for personal development and global 

career preparation. Sormin (2018) emphasizes that improving the quality of English 

language learning can be achieved by understanding the background of students' learning 

difficulties. Traditional teaching methods are often passive and non-interactive, leading to 

low student engagement. With technological advancements, the use of familiar social 

media platforms such as Instagram presents a potential solution for making learning more 

engaging. This research is inspired by an instructional media course taken by the 

researcher in the sixth semester, which encouraged exploring innovative media. The 

researcher noted the use of English quiz filter features on Instagram by some students and 

is interested in investigating their perceptions of these features and their impact on learning 

motivation. 

 

2. RESEARCH METHOD 

This research adopts a qualitative approach, which, as described by Creswell (2012), 

emphasizes a deep understanding of social phenomena from the participants' perspectives. 

Conducted in a natural setting, the study collects rich, descriptive data through 

observations, interviews, and document analysis. The researcher serves as the primary 

instrument for data collection and analysis, focusing on identifying emerging themes or 

patterns. The flexible and adaptive research design aims to understand English education 

students' perceptions of using Instagram's English quiz filter feature and its impact on their 

learning motivation. Additionally, the study employs a case study design, as outlined by 

Creswell (2012) and Yin (2014), to explore the phenomenon within its real-life context. 

This approach allows for an in-depth analysis of the specific case, helping to identify 

unique patterns and understand the dynamics at play. 
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3. RESULTS AND ANALYSIS 

1. Reasons for Positive Perceptions 

Students' perceptions of educational media influence their learning motivation. 

When educational media is perceived as interactive, engaging, and relevant, it typically 

enhances motivation. This is because such media makes learning more enjoyable, which 

encourages students to actively participate in educational activities. Positive perceptions 

arise when the media aligns with students' interests and preferences, making learning feel 

engaging rather than burdensome. 

Conversely, if the media is perceived as uninteresting or irrelevant, it can 

negatively impact motivation. This aligns with Wulandari's (2023) research, which found 

that media failing to capture students' attention or meet their needs can result in boredom 

and decreased motivation. Sormin (2018) identified positive and negative perceptions, but 

this study found only positive perceptions, indicating favorable views of the educational 

media. 

1.1. Perceptions of a Fun and Fear-Free Learning Medium 

Bunga, an English education student, finds Instagram's English quiz filters 

beneficial due to their fun and fear-free nature. These features reduce her anxiety about 

making mistakes and help expand her vocabulary in a relaxed manner. This finding aligns 

with Wulandari (2023) and Sesriyani & Sukmawati (2019), demonstrating that Instagram 

can effectively reduce pressure and enhance learning. 

Bunga :  "I feel very happy and comfortable using the English quiz filter feature on 

Instagram because I am not afraid of making mistakes when answering the 

quizzes. This makes me feel more confident to keep trying. 

Mawar :  "I feel very happy and my curiosity increases significantly when using the 

English quiz filter feature on Instagram because it makes me more enthusiastic 

about learning." 

Tulip : "I feel very happy because using the English quiz filter feature on Instagram is truly 

enjoyable. It makes my learning process more interesting and less boring." 

 

1.2. Perceptions of Improving English Knowledge and Skills 

 

Mawar, another English education student, finds Instagram's quiz filters enhance 

her enthusiasm and curiosity for learning English. These filters align with her daily 

technology use, making them an efficient tool for learning. The filters help expand 

vocabulary and prepare for exams like TOEFL. This finding is supported by previous 

research, including Ardiyansyah (2023) and Aisyah Noor Auly et al. (2021), which 

highlights Instagram's effectiveness in improving English skills and motivation. 

Bunga :  " The benefits include serving as a more relaxed testing medium without the fear 

of making mistakes and knowing one's level of understanding in English lessons, 

as well as helping to expand new 

vocabulary" 

Mawar : "It can enhance our English skills, especially the Instagram English 

quiz filters focused on grammar, which can increase understanding of grammar" 
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Indah : "I can increase my knowledge about TOEFL and IELTS testsand make more 

productive use of my free time. 

Tulip : "I can improve my knowledge about TOEFL test preparation and 

expand my understanding by using interesting technology as a medium for 

learning English." 

Dahlia : "I can broaden my horizons and learn grammar in a fun and engaging way." 

Peoni: "This feature helps me to add vocabulary and enhance my understanding of 

grammar." 

 

 

1.3. Perceptions of Suitability with Technology and Student Habits 

 

Indah uses Instagram's quiz filters to prepare for exams like TOEFL, valuing the 

relaxed learning method. This approach aligns with her familiarity with technology and 

social media, making learning more integrated into her daily routine. This finding supports 

Agustin & Ayu (2021) and Sari & Wahyudin (2019), showing that leveraging familiar 

technology enhances learning effectiveness and student motivation. 

Mawar: "In the 6th semester as a student in education and teaching, especially English 

education, I was asked to be able to use learning media, especially English, wisely 

utilizing technology. Using the English Quiz filter feature on Instagram can be a 

suitable choice." 

 

 

1.4. Perceptions of Effective and Flexible Learning Media 

 

Tulip appreciates the engaging and flexible nature of Instagram's quiz filters, which 

fit well into her daily routine and support independent learning. These features offer 

flexibility in time and place, promoting effective and enjoyable learning. Previous 

research, including Ardiyansyah (2023) and Aisyah Noor Auly et al. (2021), confirms the 

benefits of flexible learning media in enhancing English skills and motivation. 

 
Bunga:  "My initial motivation was curiosity about several English quiz filters on 

Instagram, but I eventually enjoyed using them because that curiosity challenged 

me to find out the correct answers from the quiz filters I tried." 

Mawar:  "I recommend the Grammar Quiz Filter because it can be used efficiently 

anytime." 

Tulip:  "I recommend the GrammarGlam Quiz Filter because it's easy to use and the 

TOEFL Test Prep Filter." 

 

2. Influence of Perceptions on Motivation 

 

Perceptions and motivation are closely related. According to Aristotle (2012), 

perception affects motivation by influencing how individuals view learning situations and 
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objectives. If students perceive the quiz filters as effective, their motivation to engage in 

learning increases. Conversely, negative perceptions can diminish motivation. 

 

2.1. Positive Perceptions and Motivation 

 

Dahlia finds Instagram's quiz filters enhance her learning experience by integrating 

grammar study into her daily routine. Positive perceptions of these features improve 

motivation, as they make learning enjoyable and convenient. This aligns with Ardiyansyah 

(2023) and Aisyah Noor Auly et al. (2021), showing that engaging and accessible 

technology fosters greater motivation and learning effectiveness. 

Bunga: "I enjoy using the English Quiz filter feature on Instagram because 

I don't feel afraid of being wrong when answering quizzes. The sense of enjoyment 

and challenge motivates me to be more active in learning." 

Mawar: "I feel happy and my curiosity grows larger in using the English Quiz filter on 

Instagram because especially if the answer I choose is correct." 

Indah: "I feel happy because the English Quiz filter on Instagram is used casually so it 

doesn't feel like studying." 

Tulip: "I feel happy because using the English Quiz filter on Instagram is really exciting." 

Dahlia: "I feel happy because it's exciting." 

Peoni: "I feel happy because I'm already used to using it and the material has been studied 

before." 

 

 

2.2. Motivation to Improve English Skills 

 

Peoni values the familiarity and user-friendliness of Instagram's quiz filters for 

expanding her vocabulary. Intrinsic motivation drives her to use these features, as she 

enjoys the learning process and integrates it into her daily routine. Sormin (2018) identifies 

intrinsic motivation as crucial, and Peoni's experience reflects this, emphasizing that 

personal interest and enjoyment are key to effective learning. Overall, the use of 

Instagram's English quiz filters offers significant benefits in enhancing English proficiency 

and motivation, demonstrating the effective integration of technology into the learning 

process. 
Bunga: "My initial motivation was curiosity about some English quiz filters on 

Instagram, but over time, I enjoyed using them because that curiosity made me 

feel challenged to find the correct answers for the quizzes I tried." 

Mawar:  "My motivation is to challenge myself to see how good my English skills are by 

trying the English quiz filter on Instagram." 

Indah: "My motivation is to prepare for the TOEFL test and to build my portfolio, but 

it's just a side activity." 

Tulip: "My motivation is to learn English independently and improve my understanding 

of learning through technology while having fun." 
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Dahlia: "My motivation is to fill my free time with beneficial activities, so besides 

scrolling through Instagram, I can spend my free time learning English." 

Peoni: "My motivation is to fill my free time and avoid boredom by learning verbs more 

easily through the English quiz filter on Instagram." 

 

 

 

4. CONCLUSION 

This study explored English education students' perceptions of Instagram's English 

quiz filter feature and its impact on their learning motivation. The findings revealed that 

students view the quiz filter as engaging, enjoyable, and effective for enhancing 

vocabulary, improving grammar, and preparing for exams like TOEFL through practice 

questions and immediate feedback. The feature's alignment with students' technology 

habits makes it a flexible and accessible learning tool that adapts to individual learning 

styles. This positive perception significantly boosts students' motivation, creating a 

supportive and relaxed learning environment where mistakes are seen as opportunities to 

learn. Intrinsic motivation, fueled by curiosity and a desire to improve English skills, 

encourages consistent use of the quiz filter, enhancing confidence and engagement. 

However, the study also cautions that social media's potential to distract could reduce the 

effectiveness of learning if not used carefully. 

 

ACKNOWLEDGEMENTS 

The completion of this thesis was made possible through the guidance, support, and 

assistance of many individuals and institutions. The author extends sincere gratitude to Dr. 

Ir. Paiman, MP, Rector of PGRI University of Yogyakarta; Dr. Esti Setiawati, M.Pd., Dean 

of the Faculty of Teacher Training and Education; Andi Dian Rahmawan, M.A., Head of 

the English Language and Education Study Program; and Rudha Widagsa, M.A., the 

supervisor, for their patient guidance, supervision, and motivation. Appreciation is also 

given to the lecturers of the English Education program, the author’s classmates from the 



3 

ELTICS ISSN: 2407-0742 

English Language Education Study Program (Gultom)) 

 

 

P
ag

e3
0

 

class of 2020, and the author’s family for their unwavering support throughout this 

journey. 

 

 

REFERENCES 

Adijaya, N. (2018). Persepsi mahasiswa dalam pembelajaran online pengembangan teori 

dari penelitian berjudul 'persepsi mahasiswa terhadap materi ajar pada 

pembelajaran online' yang telah dipublikasi di Jurnal Eduscience Vol. 3/1. 

Wanastra: Jurnal Bahasa dan Sastra, 10(2), 105–110. 

https://doi.org/10.31294/w.v10i2.3931 

Aghayi, A. A., & Christison, M. (2021). Instagram as a tool for professional learning: 

English language teachers’ perceptions and beliefs. In K. B. Kelch, P. Byun, S. 

Safavi, & S. Cervantes (Eds.), Advances in educational technologies and 

instructional design (pp. 82–99). IGI Global. https://doi.org/10.4018/978-1-7998- 

6609-1.ch004 

Agustin, Retno Widia, dan Mutiara Ayu. “THE IMPACT OF USING INSTAGRAM FOR 

INCREASING VOCABULARY AND LISTENING SKILL.” Journal of English 

Language Teaching and Learning 2, no. 1 (25 Juni 2021): 1–7. 

https://doi.org/10.33365/jeltl.v2i1.767. 

Alfu, N. A., Fitriningsih, & Nurdin. (2021). The effect of Instagram in learning English 

vocabulary. Datokarama English Education Journal, 2(1), 22–34. 

https://doi.org/10.24239/dee.v2i1.26 

Alhabash, S., & Ma, M. (2017). A tale of four platforms: Motivations and uses of 

Facebook, Twitter, Instagram, and Snapchat among college students. Social Media 

+ Society, 3(1). https://doi.org/10.1177/2056305117691544 

Amalia Rachmawati, S. (2022). Persepsi mahasiswa terhadap pembelajaran English 

Grammar pada mata kuliah Bahasa Inggris. PROGRESSA: Journal of Islamic 

Religious Instruction, 6(2), 59–72. https://doi.org/10.32616/pgr.v6.2.422.59-72 

Asyiah, D. N. (2017). The vocabulary teaching and vocabulary learning: Perception, 

strategies, and influences on students’ vocabulary mastery. Jurnal Bahasa Lingua 

Scientia, 9(2), 293–318. https://doi.org/10.21274/ls.2017.9.2.293-318 

Braun, V., & Clarke, V. (2006). Using thematic analysis in psychology. Qualitative 

Research in Psychology, 3(2), 77–101. https://doi.org/10.1191/1478088706qp063oa 

Braun, V., & Clarke, V. (2013). Successful qualitative research: A practical guide for 

beginners. Sage. 

Damayanti, E., & Santoso, I. (2019). Students' perception towards the application of social 

media Instagram as an instructional media. Professional Journal of English 

Education, 2(4), 421–428. 

Erarslan, A. (2019). Instagram as an education platform for EFL learners. Turkish Online 

Journal of Educational Technology - TOJET, 18(3), 54–69. 

Farida, N. (2022). Fungsi dan aplikasi motivasi dalam pembelajaran. Education and 

Learning Journal, 2(2), 118. https://doi.org/10.33096/eljour.v2i2.133 

Guba, E. G. (1981). Criteria for assessing the trustworthiness of naturalistic inquiries. 

ECTJ, 29(2), 75–91. https://doi.org/10.1007/BF02766777 

Ilinawati, I., & Dharma, Y. P. (2019). Improving students’ vocabulary through songs. 

JEES: Journal of English Educational Study, 1(2), 66–70. 

https://doi.org/10.31932/jees.v1i2.329 

https://doi.org/10.31294/w.v10i2.3931
https://doi.org/10.4018/978-1-7998-6609-1.ch004
https://doi.org/10.4018/978-1-7998-6609-1.ch004
https://doi.org/10.24239/dee.v2i1.26
https://doi.org/10.1177/2056305117691544
https://doi.org/10.32616/pgr.v6.2.422.59-72
https://doi.org/10.21274/ls.2017.9.2.293-318
https://doi.org/10.1191/1478088706qp063oa
https://doi.org/10.33096/eljour.v2i2.133
https://doi.org/10.31932/jees.v1i2.329


2  ISSN: 2407-0742  

ELTICS Vol. 9, No. 2, July 2024: 24–32 

 

 

 

P
ag

e3
1

 

Jewitt, C., Bezemer, J., & O’Halloran, K. (2016). Introducing multimodality. Routledge. 

https://doi.org/10.4324/9781315638027 

Karundeng, F. (2020). Developing Instagram filter-based accounting educational game as a 

fun learning media. Review of Behavioral Aspect in Organizations and Society, 

2(2), 113–130. https://doi.org/10.32770/rbaos.vol2113-130 

Khuriaturrosidah, I. (2019). Motif penggunaan media sosial Instagram mahasiswa ilmu 

komunikasi Fakultas Dakwah dan Komunikasi Universitas Islam Negeri Surabaya. 

Universitas Muhammadiyah Surakarta. 

Lasmiasih. (2019). The effectiveness of Instagram media for teaching vocabulary at the 

seventh grade of SMP PGRI 1 Buayan. ELTic Conference, 4(1), 86-96. 

Leeuwen, T. V. (2021). Multimodality and identity. Routledge. 

https://doi.org/10.4324/9781003186625 

Malik, A. R., & Muhammad, N. A. A. (2019). Using social media as a learning media of 

foreign language students in higher education. BAHTERA: Jurnal Pendidikan 

Bahasa dan Sastra, 18(2), 1–14. 

Merriam, S. B., & Tisdell, E. J. (2016). Qualitative Research: A Guide to Design and 

Implementation. Jossey-Bass. 

Mohd Arifin, S. R. (2018). Ethical considerations in qualitative study. International Journal 

of Care Scholars, 1(2), 30–33. https://doi.org/10.31436/ijcs.v1i2.82 

Nurwahidah, C. D., Zaharah, Z., & Sina, I. (2021). Media video pembelajaran dalam 

meningkatkan motivasi dan prestasi mahasiswa. Rausyan Fikr: Jurnal Pemikiran 

dan Pencerahan, 17(1). https://doi.org/10.31000/rf.v17i1.4168 

Pâquet, L. (2019). Selfie‐help: The multimodal appeal of Instagram poetry. The Journal of 

Popular Culture, 52(2), 296–314. https://doi.org/10.1111/jpcu.12780 

Prastiwi, A. D., & Kinanti, R. H. (2021). Efektivitas game android sebagai media 

pengajaran untuk meningkatkan kosa kata bahasa Inggris di kalangan mahasiswa 

permesinan kapal. Tekmapro: Journal of Industrial Engineering and Management, 

16(2), 25–35. 

Pujiati, H., Zahra, & Tamela, E. (2019). The use of Instagram to increase students’ 

motivation and students’ competence in learning English. *Proceedings of the 1st 

International Conference on Education Social Sciences and Humanities 

(ICESSHum 2019), 651–656. 

Rahayu, C. (2018). Students’ perception of using animation video Faculty of Educational 

Sciences. Retrieved from 

http://repository.uinjkt.ac.id/dspace/bitstream/123456789/39211/1/chyntia rahayu- 

FITK. 

Robertson, A. (2019). Preparing for generation z: How can technology enhanced learning 

be firmly embedded in our students’ learning experience? A case study from 

Abertay University. INTED2019 Proceedings, 1(March), 5769–5773. 

Rosmanah, Y. (2021). Peningkatan motivasi belajar bahasa Inggris materi caption 

menggunakan media Instagram siswa kelas XII IPA 4 SMA Negeri 1 

Dawarblandong Mojokerto tahun pelajaran 2020/2021. LANGUAGE: Jurnal 

Inovasi Pendidikan Bahasa dan Sastra, 1(1), 43–50. 

https://doi.org/10.51878/language.v1i1.379 

Sesriyani, L., & Sukmawati, N. N. (2019). Analisis penggunaan Instagram sebagai media 

pembelajaran bahasa Inggris pada program studi pendidikan ekonomi. EDUKA: 

Jurnal Pendidikan, Hukum, dan Bisnis, 4(1). 

https://doi.org/10.32493/eduka.v4i1.3822 

https://doi.org/10.4324/9781315638027
https://doi.org/10.32770/rbaos.vol2113-130
https://doi.org/10.4324/9781003186625
https://doi.org/10.31436/ijcs.v1i2.82
https://doi.org/10.31000/rf.v17i1.4168
https://doi.org/10.1111/jpcu.12780
http://repository.uinjkt.ac.id/dspace/bitstream/123456789/39211/1/chyntia
https://doi.org/10.51878/language.v1i1.379
https://doi.org/10.32493/eduka.v4i1.3822


3 

ELTICS ISSN: 2407-0742 

English Language Education Study Program (Gultom)) 

 

 

P
ag

e3
2

 

Sivagnanam, S., & Yunus, M. M. (2020). Utilizing social media in vocabulary 

enhancement among primary ESL learners. Universal Journal of Educational 

Research, 8(2), 490–498. https://doi.org/10.13189/ujer.2020.080 

Sormin, Ayunda Sabrina. “ANALISIS KESULITAN BELAJAR BAHASA INGGRIS 

MAHASISWA.” LINGUISTIK : Jurnal Bahasa dan Sastra 3, no. 2 (31 Desember 

2018): 217. https://doi.org/10.31604/linguistik.v3i2.217-234. 

Sukardi, S., & Rahmat, M. H. (2019). Pencapaian hasil belajar teori kejuruan ditinjau dari 

persepsi mahasiswa pada pembelajaran online. Jurnal Dinamika Vokasional Teknik 

Mesin, 4(2), 111–116. https://doi.org/10.21831/dinamika.v4i2.27394 

Widarta, G. M. A. (2020). Penerapan model pembelajaran kooperatif tipe Jigsaw untuk 

meningkatkan motivasi dan hasil belajar. https://doi.org/10.5281/ZENODO. 

Yin, R. (2014). Case Study Research: Design and Methods (5th ed.). Sage Publications, 

Inc. 

Youn, A. (2019). What is the ideal Instagram filter? Aesthetic Surgery Journal Open 

Forum, 1(2). https://doi.org/10.1093/asjof/ojz019 

 

BIOGRAPHIES OF AUTHORS 

 

Jojor Br Gultom, a graduate with a Bachelor's degree in English Education from PGRI 

Yogyakarta University 

 

 

APPENDIX 
 

Figure 1. The most frequently used quiz filter feature by respondents 

https://doi.org/10.13189/ujer.2020.080
https://doi.org/10.21831/dinamika.v4i2.27394
https://doi.org/10.5281/ZENODO

